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William Hawkins honored 
with McMath award 
for historic preservation

Continues on page 18 ▶

Portland architect William 
(Bill) J. Hawkins III, FAIA, 
in May received the 2013 George 

McMath Award for his dedication to 
preservation throughout his architecture 
practice and scholarship.

The award, presented annually by the 
University of Oregon’s Historic Preser-
vation Program and Venerable Inc., goes 
to an individual whose contributions 
in Oregon have raised awareness and 
advocacy for historic preservation.

The award is named for the late George 
McMath, known as the “Father of Preser-
vation” in Portland and Hawkins’ partner 
for 30 years in the firm Allen, McMath & 
Hawkins.

“Bi l l  Hawk ins’  work wit h George 
McMath during the 1970s and ‘80s in 
Portland set high standards among the 
architectural profession for serious docu-
mentation, preservation, restoration and 
adaptive reuse of heritage resources when 
others were still following Modernist 
avenues of design and planning,” said 
Kingston Heath, director of UO’s Historic 
Preservation Program.

“Of particular significance were his 
efforts to secure remnants, and in some 
cases full cast-iron fronts, in the city from 
demolition,” Heath said. “Not only has Bill 
brought to national attention Portland’s 
cast-iron front heritage, but a lso he 
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Repositioning’s challenge: 
developing solutions that allow 

Oregon architects to further 
improve the built environment

From the AIA Oregon President
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T h e  r e p o si t ion i ng  A I A 
discussion ha s  heated  up 
following this year’s Grassroots 

conference. At Grassroots last year, AIA 
National introduced us to consultants 
LaPlaca Cohen and Pentagram. The 
initial impetus for the study was a desire 
to improve the AIA’s communication 
to the public about what architects do. 
As we often discover, half the battle in 
developing an excellent solution involves 
framing the question properly, and in 
this instance, the consultants proposed 
that the “more critical issue was helping 
the AIA rediscover its purpose.”

In a communication posted to the 
AIA website, Arthur Cohen noted two 
key points that must be AIA priorities 
moving forward:

“The first is that the AIA must align 
its organizational structure to 
demonstrate that it is structured 
around and guided by member needs 
and interests. The AIA exists to 
empower its members, and members 
need to believe that the organization 
is theirs — i.e., that they have the 
agency to help shape it into the 
organization that they desire. This is 
crucial to the organization’s ability to 
be relevant and essential to the next 
generation of architects.
The second key point is that the AIA’s 
ideal role is to act as a visionary 
member organization. “Visionary” 
asserts the AIA’s leadership role is 
proactively addressing the issues 
that are critical to the profession 
and providing the indispensable 
l e a d e r s h i p  a n d  i n s i g h t  t h a t 
its constituents seek. “Member” 
indicates the organization’s primary 
function: to serve and provide value 
to its members. Calling the AIA a 
visionary member organization 
means shifting its focus towards 
helping the profession maximize its 
impact.”
At our recent AIA Oregon board 

meeting, we spent time discussing 
some of the issues raised at Grassroots, 
including those informally discussed 
by Oregon’s AIA component leaders 
who attended Grassroots. The value 
we obtain from AIA membership has 
everything to do with our collective 
abi l ity to enhance the way we do 

architecture, particularly in ways that 
prove daunting or impossible when we 
attempt to do it as individuals.

Before we look at the issues raised, 
it might be useful to understand the 
success of AIA in Oregon. Not all 
architects see value in joining AIA. 
In Oregon, however, we have a high 
rate of participation. At the moment 
it appears that between two-thirds to 
three-fourths of registered architects 
who reside in Oregon are AIA members. 
The recent recession has negatively 
affected participation rates. Making 
the assumption that participation rates 
will improve as economic conditions 
improve may not be altogether safe, but 
it is safe to say that across the country, 
participation rates are not as high. That 
translates into a sense that members here 
experience value in AIA membership 
that exceeds the national average.

AIA membership enta i ls  t iered 
involvement. Joining a local chapter 
involves joining the whole organization, 
even though the most visible benefits 
of membership might come locally. 
The tiers include local, state, regional 
and national. In some areas, state and 
regional components are the same, 
although in Oregon we are part of the 
Northwest & Pacific Region that also 
includes Washington, Idaho, Montana, 
Alaska, Hawaii and Guam.

Ten areas identified by our consultants 
as needing organizational reassess-
ment were grouped under four broad 
headings: Connect, Engage, Innovate 
and Lead. At our recent board meeting 
we decided to encourage each of the 
components to conduct local listening 
sessions to discover which areas were 
important to us and to develop scenarios 
and solutions that would prove effective 
for our membership in Oregon.
Connect
1. Component autonomy versus unity. 

While a necessity, component 
autonomy leads to inconsistency in 
how members experience and value 
AIA through the local component.

2. Component structure. 
The compo nent structure is unwieldy 
and challenging for even seasoned 
members to comprehend.

3. Lack of tier coordination. 
Many members and staff noted a 
lack of cohesion among the local, 

state and national levels of AIA and 
are unclear about the distinct function 
and responsibilities of each tier.

Engage
4. Engaging emerging professionals. 

AIA seeks to be an essential resource 
for all architects, at every stage 
of their career, but the organization 
has yet to successfully embrace 
the values and interests of emerging 
architects.

5. Inefficacy of communications. 
Bombarded with communications, 
members “tune out” AIA. At the 
same time, most are unaware 
of the full scope of AIA offerings 
that benefit them and many have 
difficulty finding the information 
they seek.

Innovate
6. Prioritization of initiatives. 

Given that the AIA cannot be all 
things to all people, the organization 
must decide the programs and 
services most essential to the majority 
of members so that resources can be 
allocated effectively and members 
receive the greatest value.

7. Passive reactiveness. 
Members and staff feel that AIA 
is often slow to take a stand on 
important issues that define and 
impact the architecture profession.

8. Resource allocation. 
Financial and other organizational 
resources are seen as disproportion-
ately benefitting national at the 
expense of local and regional 
components.

Lead
9. Leadership tenure and agendas. 

The one-year terms and changing 
agendas of elected leadership 
contribute to a lack of continuity 
and impact in identifying and acting 
upon organization priorities.

Leonard Lodder, AIA
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Too many firms look too much 
alike to too many clients. Bummer, 
because when this occurs, which 

increasingly is the case, clients select on 
the basis of something other than firms’ 
distinctiveness. “Something other” could 
be relationship-based selection  – which 
is good for firms that have the right people 
with the right relationships – but absent 
such relationships and even at times 
with them, clients will almost always 
select on the basis of price. Given 
the choice of paying more or paying 
less for what appears to be the same 
thing, clients will choose the latter.

Contrast this with a situation in which 
a strong brand identity provides a strong 
platform for the firm’s marketing and 
business development activities.

We hear a lot – perhaps too much – 
about “brand” and “brand strategy,” but 
what do those things really mean, or are 
they like the diseases and medical 
conditions that late-night commercials 
tell us we have and therefore we need to 

Hugh Hochberg

Strong brand identity is distinguishable, 
valuable and verifiable

buy purpose-built drugs (which seem to 
sustain the pharmaceutical market, 
rather than to sustain our own health)?

In the context of an architecture firm, 
“brand” is how the firm is perceived in 
the marketplace. Brand often differs 
from preferred brand, with the former 
being the reality and the latter being 
the dream. For most practices, making 
the dream the reality is the key to 
marketing success.

Brand strategy is the plan for the 
process of communicating the firm’s 
preferred brand to the marketplace. This 
raises the question of how to shape and 
implement an effective brand strategy. 
A good process starts with having an 
objective understanding of external 
(marketplace) and internal (staf f ) 
perceptions. The next step, which is no 
small challenge, is defining a preferred 
brand, about which brand consultant 
and colleague in The Coxe Group, Diann 
Craven, emphasizes “an effective brand 
is one that communicates the preferred 

message externally and is backed by 
the beliefs of the people in the firm who 
will fulfill the brand.” Clients are quick 
to identify and react negatively to 
disconnections between the brand as it 
is communicated and the reality of what 
they experience.

With clarity of preferred brand, the 
next steps answer the question of 
how the firm will initiate and sustain 
communications to the marketplace, 
which will likely occur in multiple ways. 
Some are formal – for example, media 
presence about the firm’s work, its people, 
its philosophy, its community presence 
and anything else that reinforces the 
brand – and some are informal (for 
example, community and marketplace 
activities in which the firm’s people 
engage). Visual tools and experiences 

– graphic identity, the firm’s workplace 
environment, how people dress and 
more – can strengthen the brand. A note 
of caution: Being so visually oriented, 
it is easy for architects to move quickly 
to the visual aspects of the brand rather 
than the substance behind it.

In the fall of 2010, this column referred 
to the importance of distinctiveness, 
referring to things about the firm that 
are valued by clients and differentiate 
it from other firms offering services to 
the same markets. Not all firms have 
taken that to heart, with the result being 
inordinate amounts of time and money 
on strategies that were largely public 
relations oriented, but in the absence of 
a strong, succinct brand message, were 
primarily an exercise in watching money 
swirl down the drain. Your effort at 
brand won’t mean squat until you have 
something distinguishing, valuable 
and verifiable to communicate. Note 

that “verifiable” refers to performance, 
behaviors, and results that support the 
brand and to internal belief in the brand.

An effective brand and the strategy that 
communicates it – of which such things 
as visual identity (the company logo, for 
example) are a very small aspect – meet 
several criteria:
1. An effective brand reflects the 

firm’s overall vision and goals.
2. An effective brand attracts 

attention by communicating 
value and benefits.

3. An effective brand’s fundamental 
message can be succinctly 
communicated.

4. An effective brand distinguishes 
the firm from competitors 
in the same marketplace.

5. People exposed to an effective 
brand remember it.

6. An effective brand is one that isn’t 
foreign to the people in the firm, 
which is significant because their 
performance and demeanor give 
the brand credibility.

7. An effective brand is one that 
people in the firm enthusiastically 
communicate.

8. An effective brand is one 
that encompasses the services 
that the firm provides.

9. An effective brand can be commu-
nicated through multiple vehicles.

10. An effective brand is compelling.
Spending money on brand strategy 

is easy; spending money wisely and 
e f fec t ive ly  on bra nd is  fa r  more 
challenging. ■

Reach Hugh Hochberg of The Coxe Group at 
hhochberg@coxegroup.com or 206.467.4040.

By Hugh Hochberg, The Coxe Group

10. Board size and composition. The national AIA Board, with nearly 
60 members, is large for an organization of AIA’s size. Similarly, your 
state or local AIA Board may also be too large. However, the greatest 
concern is whether AIA Boards’ composition are truly representative 
of the range and diversity of membership.

Some of us have begun the discussion about the structure of components in 
Oregon, wondering if we might not be better off with a single state component 
consisting of “sections” in different parts of the state. The difference between 
chapters and sections is subtle, but it is the difference between being registered 
as an IRS 503 c6 corporation or not, including the requirements to submit 
financial reporting to the IRS and maintaining corporate status with the state 
of Oregon annually. The requirement for organization as a chapter creates 
hurdles for architects where local organization might be preferable to distance 
participation with one of the larger chapters. Organization as a section, on the 
other hand, permits organization under the umbrella of a state chapter while 
still permitting enhanced participation and services through the local section.

There is a possibility that within some of the established chapters a move 
in this direction would be received as a loss of autonomy. It seems, however, 
that this concern relates more to the history of how some of our chapters 
developed rather than an assessment of the pros and cons of sections vs. 
chapters. Optimally, organization as a section should not lead to a reduction in 
local autonomy where it now exists. Sections would still manage local budgets 
and would presumably still send delegates or proportional representation 
to the national convention. Details on how this would be facilitated need 
to be explored so that solutions that are good for Oregonian architects are 
implemented.

The largest chapters might lose something if some of their members decide 
to spin off and form a local section. Areas such as Bend, Corvallis, parts of 
the coast and/or the Columbia Gorge might be affected this way. The offset, 
however, is that potential sections in these areas would increase availability 
of services to members, including the organization of continuing education 
as well as fellowship events for members who otherwise would not have easy 
access to these events because of travel distances.

To help us understand the implications, we are exploring other instances of 
this type of structure. North Carolina has operated this way for 100 years, while 
Utah just recently restructured using this model. AIA National has set aside 
funds and AIA Oregon is preparing a grant proposal to set aside staff time for 
research into implementation scenarios and experiences that may positively 
impact organizational decisions in Oregon without prejudicing outcomes.

The challenge in the weeks ahead is to continue discussions in our local 
chapters, to evaluate the areas of interest that consultants have provided, and 
to develop solutions that will benefit architects in Oregon so that the impact 
we can collectively have on the built environment continues to improve. ■

AIA OregOn PresIdent’s MessAge, from page 1
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Gene Brockmeyer remembered 
as selfless, steady and devoted

Portland architect Gene 
Brockmeyer, aia, died unex-
pectedly from a heart attack on 

Feb. 28, 2013. He is survived by his wife 
of 22 years, Marsha Proppe Brockmeyer.

Gene was the youngest of three sons 
born to Gilbert and Alma Brockmeyer 
in Pasadena, Cali f.  He graduated 
from John Muir High School in 1962 
and received his bachelor’s degree in 
architecture from the University of 
Oregon. Gene played basketball as the 
center for UO and was a member of 
the Theta Chi fraternity, serving on the 
board of directors for the Alpha Sigma 

“T his is it! This is it! This is 
it!” The fourth-grader rushed 
through a couple dozen people 

milling around the entrance to Space 
1003 at the Shops at Old Mill. Her 
parents hurried to catch up as she 
pointed to the sign propped against 
the door, and read, syllable by syllable: 

“Ar – chi – tects In Schools.”
Her enthusiasm was representative 

of many youngsters on Bend’s f irst 
80-degree day this spring. One might 
assume they would rather be playing 
outside. But more than 300 third-, 
fourth- and fifth-graders, their parents 
and teachers were happy to celebrate six 
weeks of sessions with the architect they 
had come to idolize and the exhibition 
of their final projects.

From birdhouses to marble mazes, 
popsicle-st ick bridges to planned 
communities, each project told the story 
of lessons learned – perhaps beginning 
with a simple drawing technique, moving 
to a study of residential architectural 
styles that complement their social 
studies curriculum, exploring the math 
and science of structures, and learning 
about workplace communication and 
cooperation through these hands-on 
team design and construction projects.

This scene was being repeated from the 
night before, where it took place in four 
Portland locations. Students and their 
parents strolled around the Pearl District 
like seasoned First Thursday goers, 
traveling from galleries at the Center 

for Architecture and Opsis Architecture, 
across Burnside to ZGF Architects, and 
then to their own “shop” in Pioneer Place.

Among those in the crowd, long-ago 
Architecture Foundation of Oregon 
president Bob Belcher was on hand 
to see the output of daughter Rachel 
Belcher’s third-grade class at Woodstock 
Elementary School. Rachel’s architect 
partner, Michael Riscica from the City of 
Portland, cleverly showed student teams 
how to construct their bridges from two 
identical halves that would allow each 
child to take their work home after the 
exhibit, leaving no one in tears.

Beaming (sometimes toothless) smiles 
and lots of pointing gestures were 
trademarks of the evenings, as students 
confidently explained the processes 
leading to their final projects to proud 
parents, grandparents and friends. 
Similar evenings were yet to take place 
at Salem’s Where The Sidewalk Begins 
gallery and Eugene’s AIA Southwestern 
Oregon’s Octagon, each set for June 
exhibit receptions.

Program serves more 
than 2,200 students
While Oregon’s school financing puzzle 
remains unsolved, the free Architects 
in Schools program helps teachers 
reach classroom goals while delivering 
arts programming, environmental 
understanding, awareness of cultural 
links to history, understanding respon-
sibility to the natural environment, 

career awareness, and communication 
skills to students eager for real-life 
applications and hands-on experiences.

For more than 30 years, this tradition 
has grown and blossomed. It now 
touches more than 2,200 students, 
guided by teams of more than 70 
practicing architects and other design 
professionals, working with classroom 
teachers. Plans are underway to add 
programs in Medford during the 2013–14 
school year. Oregon architects and their 
employers contribute $175,000 of billable 
hours to fuel the enthusiasm, feed the 
minds, develop the skills and broaden 
the perspectives of these youngsters. 
More architects are likely to be needed 
next year, and interested parties are 
encouraged to apply in the fall.

Contributions of time and talent come 
from all manner of design professionals 

– from graduate students to interns, 
project managers, designers, principals 
and emeritus architects, landscape 
architects and structural engineers. 
Grants and donations from the following 
generous organizations provide the 
funds required for printing, mailing, 
training, administration and program 
support: Bloomfield Family Foundation, 
Hollander Watkins Family Fund of 
The Oregon Community Foundation, 
MDU Resources Foundation, KPFF 
Consulting Engineers, Oregon Arts 
Commission, Regional Arts & Culture 
Council, The Reser Family Foundation, 
Spirit Mountain Community Fund, 

Target Stores, The Oregon Community 
Foundation, Wessinger Foundation and 
Women’s Architectural League.

For 10 yea rs ,  t he Architec ture 
Foundation of Oregon has been fortunate 
to employ the services of Architects in 
Schools Manager Kim Ruthardt Knowles. 
Everyone who has had the good fortune 
of working with Kim – from teacher to 
architect to vendor to board member to 
parent – has the same thing to say: “Kim 
is amazing!” Kim’s quiet, unassuming 
demeanor belies her fierce organizational 
skills, her tireless attention to every detail, 
her astute pairing of architect/teacher 
teams, her vigorous support and oversight 
of classroom activities and, above all, her 
superb understanding of the measures 
of success for the program. If program 
founder Marjorie Wintermute could have 
hand-picked someone to nurture and 
carry Architects in Schools forward, she 
undoubtedly would have chosen Kim. ■

‘This is it!’ Thousands of enthusiastic youngsters learn, grow via Architects in Schools

Bend student popsicle-stick bridges

Gene Brockmeyer, AIA, applied his talents to many projects, among them as project manager 
for Guide Dogs for the Blind, Inc. in Boring when he was with Waterleaf Architecture. While with 
FFA Architecture and Interiors, Inc., Brockmeyer was instrumental in the Benton Center (left), 
a branch in Corvallis for Linn-Benton Community College that was an addition to and renovation 
of an elementary school. FFA Principal Troy Ainsworth, AIA, who worked with Brockmeyer on the 
Benton Center, described him as kind and pleasant, a “gentleman architect” who brought a wealth 
of experience to his craft. Ainsworth said, “He had a calmness and ability to see the big picture.”

Gene Brockmeyer and his wife, Marsha

Chapter and the National Theta Chi 
Board of Trustees. He began his career 
in Eugene, spend ing 20 years in practice 
before moving to Portland to work 
for Waterleaf and FFA Architecture 
+ Interiors. He was president of the 
AIA SWO chapter and president of the 
Architectural Foundation of Oregon. For 
years, he offered his expertise to Habitat 
for Humanity in Portland as a board 
member. He also was a board member 
of the UO Alumni Association.

Gene met the love of his life, Marsha, 
when her mother, Jody, introduced them 
at an AIA convention in Hawaii. Their 
adventures and travels were varied but 
ref lected their love of adventure. He 
loved his Ducks, attending nearly all 
football games, including the BCS and 
Rose Bowls with Marsha (a Beaver!). He 
loved the outdoors and his canoe, even 
planning his wedding so as not to miss 
the Brockmeyer family camping trip at 
Summit Lake “Brockmeyer Beach.”

Gene’s nephew and niece, Dave and 
Janet Brockmeyer, and their kids shared 
many of those precious moments and 

special memories. There were trips to 
Sunriver, Tahiti and Italy, as well as 
a favorite annual trip to Mexico with 
Marsha’s sister and family.

Reunions of Theta Chi brothers were 
planned and coordinated by that tall 
and gentle giant with the college nick-
name “Tree.” He shared season tickets 
to Broadway plays, July f ireworks, 
whitewater rafting and recently, zip-
lining in Costa Rica with Theta Chis.

Gene is often described as self less, 
unf lappable, steady, devoted and the 
consummate gentleman. In “retirement,” 
he supported Marsha’s work with the 
Children’s Cancer Association. He made 
sure things around the house were always 
in order. His specialty was how he loaded 
the dishwasher. Many families and 
friends treasure homes he designed or 
remodeled, including Marsha’s current 
home. He adored his godchildren, 
Courtney and Jordan Jeffries. Later, 
Lauren and Sam Westendorf entered 
his life and he cheered them in life as 
well. Along with Marsha, he mentored 
many young people, including Marsha’s 

nephew, Nathan, guiding and involving 
them in projects.

He is treasured by his wife, Marsha; 
and his two brothers and their wives, 
Lois and Richard Brockmeyer of San 
Diego and Molly and Neal Brockmeyer 
of LaCanada-Flintridge, Calif. He 
is remembered by his nieces and 
nephews, Janet and Dave Brockmeyer 
of Seattle; Debbie and Dave Brockmeyer 
of Salt Lake City; Mary and Steve 
Brockmeyer of Arcadia, Calif.; Lynn 
Brockmeyer and Scott Kormann of 
Sierra Madre, Calif.; Dale and Courtney 
of LaCanada-Flintridge, Calif.; and all 
of their wonderful children. He will be 
missed by Marsha’s sister, Susan Proppe 
Tong and husband, Dennis; their sons, 
Freeman and Nathan; granddaughter, 
Jade; and Marsha’s brother, Bill Proppe 
of Portland.

You are invited to make a donation 
to Chi ldren’s Cancer Associat ion 
at www.joyrx.org or to Habitat for 
Humanity, Portland. ■
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‘All of his clients and his contractors became his friends.’

Clayton Vorse–generous, funny, 
humble and compassionate
By John Hawkins

T he last thing Clayton 
Vorse, aia, heard in this world 
was the sound of friends and family 

laughing upstairs at the 50th birthday 
party he had planned and staged for his 
wife, Claudia. Their last interaction had 
been about five minutes into the party, 
when they were passing each other in 
the kitchen. He stopped her to ask, “So 
how do you like your party so far?” to 
which she replied, “I love it!” He leaned 
down, kissed her on the lips, and they 
went in separate directions to greet 
arriving guests.

Clayton Vorse, AIA

Philomath High School

Chemeketa Center for Business and Industry Linus Pauling Middle School

I ntern architects are experiencing a steady increase in employment, 
along with general optimism about future job prospects in architecture, a 
survey found. Highlights from the Internship and Career Survey, conducted 

by the American Institute of Architects and National Council of Architectural 
Registration Boards, include:

 ▶ 78% of respondents reported being employed in professional architecture work, an 8% increase from 2010.
 ▶ 6% of respondents reported that they are unemployed, an 11 percent decrease from 2010.
 ▶ 70% of respondents said that they would remain in the architecture profession after having been laid off.
 ▶ 62% of interns indicate it taking three to five years to complete the Intern Development Program (IDP).
 ▶ 53% of interns were able to complete all 17 IDP experience area requirements at one firm.
 ▶ 40% of interns are taking the Architecture Registration Examination concurrent with IDP.

The 2012 survey generated more than 10,000 responses. It was executed by The Rickinson Group, an independent 
third-party marketing research supplier. ■

Increases in employment, 
optimism seen among interns

About 10 minutes later, with a house 
full of people, it became obvious that 
Clayton was missing from the crowd. 
The consummate host, it was out of 
character for him to not be in the middle 
of that crowd. Claudia found him on 
the f loor in the basement. Brother-
in-law and great friend Tom, along with 
other party guests and ultimately the 
paramedics, performed CPR, but even 
attempts to revive him at the hospital 
were futile. He was gone. Claudia and 
Lindsey are grateful for all the prayers, 
love and support they instantly received 
from those in attendance.

Besides Claudia and their daughter, 
Lindsey, Clayton left behind hundreds 
of stunned relatives and friends, for 
whom a very bright light has been 
snuffed out.

One longtime friend, Gary Feuerstein, 
wrote Claudia from several time zones 
away, “Clayton was one of the most 
sincere humans on the planet. He was 
legendary at work as the one guy who 
would tolerate the most trying people 
and situations with patience and guide 
the conditions to an even result. He 
was an amazing personality, generous 
beyond belief, devoted to you two and 
committed with every fiber to his family, 
friends and profession.

“I’m heartbroken for his loss and 
for the vacancy that you and Lindsey 
must be experiencing. It is very good 
to hear that you both have the strength 
of Clayton’s character with you. That’s 
monumental.”

Clayton was something of a monument 
himself. He was a big man, six-foot-four-
inches tall. But his size belied the human 
inside. Alan Costic, his partner, friend 
and stand-in big brother, called him “an 
overgrown puppy that got too big for his 
body.” Clayton was self-effacing, a great 
people person and usually the butt of his 
own jokes, Alan said.

“He had a unique personality,” Alan 
said. “All of his clients and his contractors 
became his friends.”

Clayton studied architecture at Okla-
homa State University and followed Alan 
from Oklahoma City to Salem in 1987. 
He joined Arbuckle Costic Architects 
and, through hard work and dedication, 
rose to become senior architect and vice 
president of the firm.

Over the 25 years he was associated 
with the company, he made a lot of 
friends. Part of that may be attributed 
to the lesson he learned early in his 
career: “When the client says ‘Jump,’ he 
remembered, you ask, ‘How high?’” That 
responsiveness and attentiveness earned 
him a lot of admirers.

Don Myers was the executive director 
of the Willamette Humane Society 
when Clayton led a building project 
there, and they became close personal 
friends. “We have been like brothers for 
more than 20 years,” Don said. “He was 
a loving and wonderful friend… We 
have supported and encouraged each 
other through all types of personal and 
professional ups and downs over the 
years. If Clayton Vorse was your friend, 
you were truly blessed. A truer friend 
cannot be found.”

Clayton was born July 12, 1964, in 
Oklahoma City to Harvey and Sylvia 
Vorse. Tragically, both of his parents died 
before he graduated from college. He had 
two older brothers, Donn and Hal.

As a high school student Clayton 
became interested in architecture. When 
he was 17 he started hanging around 
FKW Architects in Oklahoma City, 
and the company put him to work. His 
enthusiasm drew the attention of Alan 
Costic, one of the young architects 
on the staff. Clayton ran errands after 
school and on the weekends. Soon, he 
earned a nickname due to his hard 
work. Alan said they called him “WG” 
for “Wonder Gofer.”

Clay ton’s  bachelor ’s  deg ree  i n 
architecture wasn’t his only takeaway 
from Oklahoma State. He was a lifelong 
fan of OSU football and basketball, 
and he endured being in the minority 
in Oregon whenever the subject of his 
beloved Cowboys came up.

He had an even bigger love for Claudia 
and Lindsey, however.

He and Claudia met in the bowling 
leagues at Firebird Lanes in Northeast 
Salem in 1989, less than a year after 
Alan Costic had hired him right out 
of college. One night they faced each 
other on opposite teams, and Clayton 
approached her, asking, “Have you 
already had dinner?”

“Yes,” she said.
“Well, next time, why don’t you not 

have dinner, and we can go out after 
bowling?”

At the next bowling night, they went 
out to dinner, and Claudia remembered, 

“We’ve been together ever since.”
A little more than two years later 

they were married. “It wasn’t because I 
needed him, but because I wanted him,” 
she said.

Ask Claudia to describe Clayton, and 
the words tumble out. “He was humble, 
funny, kind, compassionate, generous, 
sincere and empathetic,” she said. “He 
knew everything, including useless 
trivia, and he wasn’t afraid to cry at 
sad songs or cute TV commercials. He 
couldn’t hold a grudge, either.” ■
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Members, local chapters invited to guide AIA repositioning

T he buzz swirling around 
AIA National, and now filtering 
into the regional, state and local 

components, is all about repositioning. 
Our staff and several leaders from 
our state headed to Grassroots in 
Washington, D.C., in March to learn 
about the repositioning effort. If you 
haven’t heard or are wondering what the 
buzz is about, it’s simple and, to me, it was 
summed up in one important question 
for our professional organization: How 
do we bring the AIA into focus? Over 
time, the AIA has taken on countless 

initiatives and provided ever-evolving 
services to its members, but now is the 
time to prioritize, take a strong stance 
in our communities and provide a 
vision that unites architects around the 
passions that unite us as architects. After 
all, architects rarely do anything alone, 
so the AIA shining a light on what we do 
together is one of the highest priorities 
moving forward. Our AIA as a visionary 
organization, serving as a collective 
force for good and inspiration in our 
communities, is the goal – so how do 
they get there? What we heard is that 
the days of “they” should be buried 
forever. It is we. How do we, as members, 
local components and leaders in our 
communities, guide our professional 
organization toward new heights? We 
do it together!

The natural f irst reaction to this 
idealistic repositioning effort is to ask, 
What is the plan? What are the steps, 
and where do we read about it? There are 

resources on AIA’s website, www.aia.org/
about/repositioning/index.htm. You can 
download the findings and additional 
research collected by Pentagram and 
LaPlaca Cohen, the consultants hired 
by AIA to guide this process. You can 
also f ind a framework for moving 
forward, outlined by AIA EVP/CEO 
Robert Ivy, FAIA. You will not find the 
steps outlined on how to complete the 
repositioning process because we are the 

next step. Local components are being 
asked to join together on this topic in 
the coming weeks to share ideas, ask 
questions, offer ideas and document 
everything discussed. AIA National 
wants to be guided by the members and 
local chapters, which makes this effort 
unique to other repositioning efforts in 
the past. We are setting up “town hall”-
style events for members in Oregon so we 
can contribute to this process. Oregon 
architects are visionary, enthusiastic 
and passionate about design and our role 
in shaping communities, so when the 
invitation is made please consider joining 
us make your voices heard.

AIA Portland transition update
Our board continues to prepare for staff 
leadership transitions approaching in 
early 2014. What Saundra Stevens has 
built during her impressive tenure at 
AIA Portland is not only a strong and 
active local chapter, but also a strong 
statewide organization by assisting 
in building a successful collaboration 
between AIA Oregon, AIA Portland and 
now the Center for Architecture. One 
of the highest priorities for us moving 
forward is outlining a process and a 
search for a new executive director that 
keeps this in mind. Looking forward, 
we need to continue what she has 
started with such success and look at 
ways to strengthen shared missions and 
ways architects across Oregon can be 
celebrated, engaged with the public and 
placed in important leadership positions 
throughout Oregon communities. Our 
most recent step in facilitating the 
proper conversations that will guide our 
transition process was to get the three 
organizations together to outline goals, 
strategic directions and ways of working 
together over time. We investigated 
organizational models statewide that 
are unique to the country, and have lofty 
goals to set an example for chapters like 
ours in the future. Saundra represents 
the best of what AIA offers – someone 

who is visionary, has the interests of the 
profession and architects always in mind, 
and is always looking for ways to bring 
people together. We have a long way to 
go in putting on paper our strategies for 
the next five to 10 years, but with her 
assistance, AIA Portland, AIA Oregon 
and the Center for Architecture, we 
will get there! If you have any questions 
about the transition, please do not 
hesitate to contact me.

Architects PATH
AIA Portland is thrilled to announce 
that our newest continuing education 
program, Architects PATH, kicked 
off in May! This leadership-training 
program stretches throughout the 
year, for 20 licensed young architects 
identified by their firms as the next 
generation of leaders in the profession 
and community. Unlike any series AIA 
Portland has offered, participants are 
provided with learning opportunities 
and situational experiences related to 
practice management, goal setting, and 
career and firm advancement. John 
Peterson of Public Architecture and Brian 
Cavanaugh of Architecture Building 
Culture, LLC kicked off the series 
as facilitators, discussing individual 
career goals, and Hugh Hochberg 
with The Coxe Group joined us in May to 
integrate those topics into firm strategy. 
The series wraps up in November.

Our goal is to make this series an 
annual program, so if you or your firm 
is interested in getting involved for 2014, 
it is never too early to ask for information. 
Thank you to our sponsors, Ideate, 
LaPorte & Assoc. and Nishkian Dean, 
for making the series a reality. We also 
received grants from the AIA College of 
Fellows Emerging Professionals Grant, 
the AIA Oregon Opportunity Fund, 
and the AIA Trust through Victor O. 
Schinnerer & Company. For information 
on PATH or other upcoming professional 
development programming, please call 
Liz Rhodes, AIA Portland program 
director, at 503-223-8757.

AIA National Convention
The AIA Convention is June 20–22 in 
Denver. This year the theme is “Building 
Leaders” and although the format of 
continuing education, national elections, 
awards, etc., will be present, a deliberate 
attempt to shine a light on the youngest 
generation of architects in the profession 
is front and center. Local, state and 

“How do WE, as members, local components and 

leaders in our communities, guide our professional 

organization toward new heights? We do it together!”

Portland board prepares for transition with a focus on collaboration

Continues on page 8 ▶

http://www.aia.org/about/repositioning/index.htm
http://www.aia.org/about/repositioning/index.htm
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Belluschi-designed J.P. Finley & Son Mortuary named 
among ‘100 best’ before date with wrecking ball

T he Oregon Sustainability 
Center project was in a state 
of suspended animat ion and 

metaphorica l ly languished on l ife 
support. This proposed building was 
to showcase sustainability and green 
building practices. After months of 
discussion and funding issues, then-
Portland Mayor Sam Adams pulled the 
plug on it in October 2012.

Ironica l ly, much of the Oregon 
Sustainability Center’s building site, 
today a parking lot, was in earlier days 
the location of the J.P. Finley & Son 
Mortuary on Southwest Montgomery 
Street, at the corner of Southwest Fifth 
Avenue.

Emil Schacht & Son were the original 
mortuary building’s architects. It had 
Colonial Revival details and a Craftsman 
cornice.

J.P. Finley had his facility designed 
with modern amenities to care for the 
deceased and provide comfortable 
surroundings to grieving families. 
There was a chapel, offices and two 
apartments upstairs for men employees 
and their families (these had a separate 
entrance.)

A quar ter-block, at Fourth and 
Montgomery, was purchased by J.P. 
Finley & Sons in 1926. The boarding 
house on the site was removed for a 
parking lot for their facility.

A new chapel, built on the site of 
their parking lot, was designed by 
architect Pietro Belluschi, lead designer 
of A.E. Doyle & Associates; it was 
completed in April 1937. The older 
building was refaced and redesigned to 
blend in with the architecture of the new 
Morninglight Chapel. There also were 
two other chapels within the redesign/
modernization of the older original 
structure.

Coral-colored brick, manufactured 
in Willamina, was used in the building. 
The interior of the chapel had a space-age 
quality about it. In a news article from 
The Sunday Oregonian of Oct. 18, 1936, 
Belluschi referred to the chapel’s style 

“as a modern interpretation of Georgian 
architecture.” He was quoted in the 
same article, “The extreme simplicity 
of the design is heightened by the use 
of glass brick rather than the usual type 
windows. Panels of these transparent 
brick are employed in the chapel as a 
lighting effect. They give a soft filtered 
light and blend harmoniously with 
the dull tones of the of the colored 
brick walls.”

A.E. Doyle’s firm received an honorable 
mention for its design of the J.P. Finley 
& Son Mortuary by the Architectural 
League of New York in 1938. That 
same year, Belluschi’s J. P. Finley & Son 
building and the Portland Art Museum 
were declared by the AIA’s national 
exhibit committee as being among the 
100 best designed and built buildings in 
the United States during the previous 
20 years.

A new facility opened in 1966 at 
the company’s Sunset Hills Memorial 
Park cemetery. Their mortuary also 

(left) The Pietro Belluschi-designed 

Morninglight Chapel, an addition to the 

J.P. Finley & Son Mortuary, was described 

by the renowned architect “as a modern 

interpretation of Georgian architecture.” 

Its interior had a space-age quality. 

Image courtesy of Finley-Sunset Hills Mortuary

By Don Nelson

continued operations at the original site 
until August 1979, when all operations 
moved to Sunset Hills, north of the 
Sunset Highway near Sylvan.

Their building on Southwest Mont-
gomery was sold and considered for 
use as a business college. The plumbing, 
heat ing and electrical systems were 
removed. Transients occupied the 
structure for a period of time.

More than 30 prospective buyers 
were contacted by the building owner, 
Ted Millar, to see if there was interest 
in reusing the structure. Millar, who 
bought the building in 1980, generated 
little interest. The 15,000-square-foot 
building was considered too small for 
reuse. The Oregon Graduate Center 
showed some interest in the property as 
well as the rest of the block.

The mortuary had been considered as 
a potential city landmark. The Portland 
Landmarks Commission was against 
demolition of the building, according to 
a June 27, 1985, article in The Oregonian. 
According to a July 11, 1985, article 
in that newspaper, “Pietro Belluschi 
said he would rather have the building 
razed than see its design altered by other 
construction.”

The J.P. Finley & Son Mortuary fell to 
the wrecking ball in the summer of 1985. 
The location has been a parking lot for 
many years. ■

Don Nelson is a local researcher, writer and 
author of several historical photo books 
about Portland buildings and neighborhoods. 
He can be reached at DNelsonBooks@aol.com 
or 503.330.4223.

(above) A 1920s view of the building 

before the redesign and refacing. 

Image courtesy of Nelson Family Archives

(right) A photo from 1937 of the 

redesigned building and addition, 

taken from Southwest Fifth Avenue. 

Image courtesy of the Multnomah County Library

History of Architecture
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PSU master’s of architecture degree receives accreditation

T h e  P o r t l a n d  S t a t e 
University School of Arch-
itecture’s professional Master of 

Architecture program, established 
in 2009, has received initial accredita-
tion from the National Architectural 
Accrediting Board.

“We’ve had many accomplishments to 
celebrate as the architecture program 
has formed and prospered over time, but 
in my 18 years of effort at PSU, this one 
brings the most sheer satisfaction and 
joy,” said Clive Knights, director of the 
School of Architecture.

Receiving accreditation from NAAB 
is a critical step for a professional 
architectural degree program because 
for any architecture student seeking to 
become a licensed architect, earning a 
degree from an accredited professional 
program is one of three requirements for 
licensure – along with internship hours 
and a licensing exam.

The news came just weeks af ter 
another development for the program, 
in which the former Department of 
Architecture was elevated to the School of 
Architecture. The newly named College 
of the Arts (formerly the School of Fine 

“Achieving NAAB accreditation proves that a program can push the 
boundaries of creativity and challenge the definition of how we make 
architecture today, opening up questions and possibilities rather than 
being limited by convention, and can do this all with the endorsement 
of the national professional accrediting body. Architecture in Portland 

just got a phenomenal boost. I think this will be transformative.” 
—Clive Knights, director of PSU’s School of Architecture

and Performing Arts) encompasses the 
schools of Architecture, Art + Design, 
Music and Theatre + Film.

The program’s accreditation coincides 
with a recent positive trend in the national 
architecture industry. According to the 
AIA’s Architecture Billings Index, “the 
February ABI score was 54.9, up slightly 
from 54.2 in January. This score reflects 
a strong increase in demand for design 
services (any score above 50 indicates an 
increase in billings). The new projects 
inquiry index was 64.8, up from 63.2 
the previous month and its highest mark 
since January 2007.” The ABI was down 
slightly in March, but still above 50. The 
new projects inquiry index dipped as 
well, but AIA characterized the numbers 
as signs that business conditions in 
construction have been improving.

Employment prospects have been 
more promising as well, with 75 percent 
of the first graduating class of Master of 
Architecture students landing jobs with 
firms in Portland, Washington, D.C., 
Los Angeles, Shanghai and other cities.

“It’s great to see the ABI score over 
the 50 mark – it’s an indicator that the 
industry is starting to come back from 

the darker times around 2009, when we 
were in the 46 to 48 range,” said Saundra 
Stevens, executive vice president of AIA 
Portland and AIA Oregon. “Over the 

last couple of months, we are seeing an 
upturn in hiring. We expect growth to 
be slow for a while, but Portland firms 
tend to be very deliberate about their 
hiring practices. Generally, when they 
hire, they are hiring for the long term.”

The route toward accreditation began 
in 2008 when the program was first 
granted NAAB candidacy status. The 
first class of graduate students began 
studies in fall 2009. The accreditation 
process involved extensive archiving of 

student work, careful course planning, 
collecting data from students, generating 
exhaustive reports and curating exhibits 
of student work for NAAB evaluation.

“The professional degree accredita-
tion has been a focus for PSU and the 
architectural community. We are de -
lighted that it has come to fruition and 
that our part nerships have flourished 
and continue to grow,” said Barbara 
Sestak, AIA, College of the Arts dean. 
Accreditation allows the school to build 
on relationships with professionals 
formed through the work of an NCARB 
research grant awarded to Assistant 
Professor Corey Griffin and Professor 
Sergio Palleroni in 2011, in which 
students collaborated with Portland-
area practices. Faculty members view 
the accreditation, in part, as supporting 
the two years of research done through 
these collaborations and highlighting 
the value of the program to the practice 
community, Knights said.

In view of its accreditation, the School 
of Architecture intends to expand intake 
to the Master of Architecture program 
this fall.

“Achieving NAAB accreditation proves 
that a program can push the boundaries 
of creativity and challenge the definition 
of how we make architecture today, 
opening up questions and possibilities 
rather than being limited by convention, 
and can do this all with the endorsement 
of the national professional accrediting 
body. Architecture in Portland just got 
a phenomenal boost. I think this will be 
transformative,” Knights said. ■

regional National Associates Committee 
and Young Architects Forum volunteers 
have been integral to the planning of the 
convention.

As the AIA looks to reposition, one top 
priority that emerged in the early stages 
is to engage our emerging professionals. 
This year the convention will explore 
ways we can bring the next generation 
of leaders within the profession forward 
in fresh ways. Although I feel AIA 
Portland is miles ahead of most chapters, 
I look forward to learning ways we can 
strengthen the links between associates, 
young architects and the membership at 
large. This is accomplished by providing 
a focus and vision from AIA that 
touches on what inspires and motivates 
us all as architects, not as classes or 
age groups within an organization. 
When this happens, the value of our 
membership is clear and our presence 
in our communities is felt. This is my 
hope for the AIA, and I am encouraged 
by the repositioning messages I have 
heard so far! ■

POrtlAnd PresIdent’s MessAge, 

from page 6

AIA Portland’s 4-part interactive “Skins” 
symposium will bring together the A/E/C 
community to discuss and focus on building 
envelopes and exteriors through the design 
lens beginning on September 13, 2013.

We are inviting the design A/E/C community 
to submit case studies to be selected for pre-
sentations and discussion during the 4-part 
series. Contact Liz Rhodes for more info at 
503-223-8757.

This symposium will focus on Building 
Exteriors and Envelopes—through the 
design lens. How does one design effective, 
efficient, and beautiful skins? What does it 
mean to create good building enclosures? 
How do you navigate design and construction 
challenges? What does the future hold for 
exterior and envelope design when taking into 
account sustainability, energy performance, 
and seismic response?

The symposium will be organized into four 
consecutive Fridays from 8 am to noon, 
starting September 13, 2013 and ending 
on October 4, 2013. Watch AIA Portland’s 
website for early bird registration!

The 2013 AIA Portland Tour of Homes will 
feature “Smart and Small” homes that 
stand out as significant works of design 
achievement. Starting with the belief that 
design and architectural excellence in-
creases the quality of life for occupants, 
the tour showcases how great design 
can make a difference in our lives. This 
self-guided tour allows attendees to step 
inside these magnificent homes and 
explore the possibilities.

The AIA Portland Tour of Homes is the 
only tour that exclusively features homes 
designed by Architects, showcasing why 
good design makes a difference!

The AIA Portland Tour of Homes is part 
of the 2013 Portland Design Festival: A 
collaborative series of community events 
for the entire city.

Save the Date for October 12, 2013

Tickets on sale July 15.
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Centennial celebration of unique design

O ne of Salem’s most stately 
structures celebrates the 100th 
anniversary of its design and 

construction this year, and the Oregon 
Supreme Court building has plenty of 
historical tales to tell even as judicial 
precedents continue to be set there.

Oregon’s oldest state government 
building was designed by architect 
William C. Knighton, the state’s first 
official architect. Legislator John A. 
Carson, grandfather of retired Oregon 
Supreme Court Chief Justice Wallace 
Carson, introduced the bill that led to 
the building’s design and construction in 
1913. Initially, the bill simply advocated 
for a new wing to be added to the state 
capitol building for the court. Support 
grew for a completely new building, 
however, and it was completed at a cost of 
$320,000. The court held its first session 
in its new digs on Valentine’s Day of 1914.

Knighton, whose portfolio includes 
the Governor Hotel and the University 
of Oregon’s Johnson Hall, served as 
state architect from 1911–1915 at the 
appointment of Gov. Oswald West. 
During his tenure as state architect, he 
designed 90 projects. His vision for 
the Oregon Supreme Court building 
included a unique façade of white terra 
cotta and an ornate marble staircase.

Knighton ult imately went on to 
become the first president of the Oregon 
State Board of Architectural Examiners 
and, in 1920, became the AIA Oregon 
chapter’s sixth president. He served as 
chairman of the chapter’s Legislative 
Committee well into the 1930s.

When the Oregon Supreme Court 
building underwent a remodel during 
the 1980s, historic preservation was the 
highest priority. The remodel was initiated 

Knighton’s vision for Oregon Supreme Court building included white terra cotta and ornate marble staircase

because of a leak in the courtroom’s 
signature stained-glass dome – a dome 
created by Povey Brothers Art Glass 
Works. The Povey Brothers’ company was 
reputed to be the Northwest’s premier 
stained-glass artisans from the late 1800s 
through the early 1920s.

During the renovation, the stained-
glass dome, a replica of the state seal 
installed in 1914, determined a color 
scheme of shades of gold and green. 
Gold fabric made mostly of silk was 
ordered from Italy to cover the walls. 
Each panel was done in a sl ight ly 
different shade to provide contrast, 
and the material absorbs sound so 

it doesn’t carry through the walls. 
The hand-painted carpet pattern was 
selected to complement the pattern on 
the ceiling. Prison inmates in Oregon’s 
corrections system handcrafted the 
wood furniture filling the courtroom. 
A European company reinforced the 
dome’s glass leading, and a clear skylight 
was installed above it to protect it from 
the elements and prevent future leakage.

Several justices played a role in the 
renovation, including Carson. “I feel 
attached to this building not only 
because I work(ed) here, but also because 
my grandfather (John A. Carson) was a 
member of the state Legislature and in 

1911 introduced a bill to build a wing 
for the Oregon Supreme Court in the 
capitol building,” he said in a previous 
interview. “Fortunately, the bill was 
amended to include a new building for 
us, because in April of 1935, the capitol 
building burned down and would have 
taken the Oregon Supreme Court with 
it, I’m sure.”

In addition to serving as the Supreme 
Court’s home, the building’s tenants 
include the state’s law library and the 
Oregon Judicia l Department. The 
Oregon Court of Appeals utilizes the 
space as well.

Renovation of the Oregon Supreme 
Court’s courtroom began a series of 
upgrades that have preserved Oregon’s 
lega l heritage whi le modernizing 
facilities to keep up with growing space 
demands and technology advances. In 
2002, the state’s law library celebrated 
the completion of a multiyear effort to 
restore and upgrade its facilities so it can 
better serve Oregon’s legal community.

Broken i nto  pha se s  t hat  were 
completed as funding became available, 
the remodel not only added more 
computer-friendly amenities, but also 
enhanced the library’s elegance. New 
carpeting and fresh paint made it more 
attractive. Improved lighting made it 
brighter and more energy efficient. And 
wider bookshelves better accommodate 
the bigger law books of today. At 
the same time, mahogany trim and 
furniture maintain its stately character.

The library vault’s climate-control 
system better protects books that date 
back to before Oregon’s territorial 
status. Such treasures include a petition 

– signed by, among others, E.D. Shattuck, 
P.A. Markham and James K. Kelly – that 
set standards for practicing lawyers as 
Oregon obtained statehood. ■

above left 
Oregon Supreme Court building, 1922

above right
Oregon Supreme Court building, 2007

bottom left
The courtroom’s signature stained-glass dome 

created by Povey Brothers Art Glass Works

bottom right
The building includes an ornate marble staircase
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D esignOpine gathered in May to build a 
chicken coop at the EDEN (Eat.Discover.Educate.
Nurture) Garden on the property of the Christian 

Community Placement Center (CCPC), a nonprofit that 
provides foster homes, social services, and counseling 
to children and families. DesignOpine is a fledgling 
group of young architects (licensed 10 years or less) and 
emerging professionals interested in working together 
to offer educational and professional development 
opportunities and to collaborate with other groups to 
increase awareness of local design resources. The coop 
was part of a design competition put on by DesignOpine 
last summer. The winning coop, by Kristi Neznanski 
of Lenity Architecture, was then constructed in panels 
and pieces during the fall and winter and transported 
to the site to be assembled and completed. It was an 
ominous morning that started off with rain and colder 
temperatures, but ended up being a fun-filled day 
during which both youth and adults joined in finishing 
a coop that five young chickens now call home. It was a 
successful and rewarding project for DesignOpine, and 
it would not have been possible without the countless 
volunteer hours by its members, CCPC, and donations 
from Salem architecture firms. ■

Pitching in for Families

Volunteers Samuel Thomas and Matt Neznanski; Jessica Kreitzberg, Anderson Shirley Architects; 

and Blake Bural, AIA, and Nick Carpenter, Assoc. AIA, both of Arbuckle Costic Architects.

Photos courtesy of DesignOpine
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Un-drawing the béton brut
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Gary Caperna, AIA

“N ever draw more in one day 
than you can erase in the next.” 
That was a bit of tongue-in-

cheek advice given to me at my first job 
by a seasoned senior draftsman over the 
whir of the electric eraser. It was meant 
in fun, I think, but the little twinkle in 
his eye, as he chuckled and returned 
to un-drawing, had a “circle of life” 
undertone that was a little unnerving. 
All that aside, when I see a building 
being torn down, it always strikes me as 
the ultimate drafting error – a mistake 
being erased way too late.

Recently, on my way to and from 
the office, I have been witness to the 
progress of the swift demolition of the 
old Medford U.S. Post Office and Federal 
Building. The scene is eerily haunting: 
a huge excavator perched precariously 
atop a massive pile of rubble, its giant 
boom fully extended, with hungry 
hydraulic jaws nipping and gnawing 
away at the concrete frame, uncovering 
the frayed nerves of rebar.

Medford’s Post Office and Federal 
Building was a nice example of mid-
cent u r y  Br ut a l i sm,  de s ig ned by 
Wilmesen, Endicott and Unthank 
Architects in 1964. Bruta l ism, an 
architectural style that f lourished 
from the 1950s to the mid-1970s, 
had progressed f rom Modernism 
and carried with it a great deal of 
social utopian undertones. The term 
Brutalism was taken from the French 
term, béton brut, or “raw concrete,” a 
phrase used by Le Corbusier to describe 
the poured board-marked concrete, 
which was a common feature found in 
many of his buildings. In addition to Le 
Corbusier’s Unité d’Habitation (1952), 
the style includes such notables as Louis 

An architect laments the end of a Brutalist structure in Medford

Kahn’s Exeter Library, Paul Rudolph’s 
Boston City Hall and Moshe Safdie’s 
Habitat in Montreal.

Brutalist work, characterized by 
honestly exposed concrete and bulky 
geometric form, has been criticized as 
contextually insensitive. As well, the 
weathering characteristics of exposed 
concrete typical of the style has been 
disputed aesthetically. And probably 
more important in terms of surviving 
examples of the style, the concrete 
structural systems were designed with 
minimal seismic considerations at a 
time when concrete structural design 
was undergoing a transformation from 
a theory that anticipated sudden and 
spectacular failure of concrete exploding 
in compression, rather than the failure 
characterized by the gentle, almost 
pleasant, yielding of steel reinforcement 
in tension. All of the structural nuances 
of USD (ultimate stress design) vs. WSD 
(working stress design) aside, we fast-
forward to contemporary seismic design 
criteria, and the “weak story” issues of 
mass supported by slender columns, 
which was typical of the style, becomes 

a big deal. The concept of “weak story,” 
or unbraced columns supporting a 
relatively massive story above, is pretty 
obvious when you look at Le Corbusier’s 
Villa Savoye. Now imagine the Villa 
perched gently on its pilotis and then 
piling on another four (or more) stories 
of bulky reinforced concrete. Not that 
structural retrofitting can’t be done, but 
the X bracing and whatnot becomes so 
onerous that these concrete behemoths 
quickly get dismissed to the rubble pile. 
As for adaptive reuse? Well, at least they 
make nice, clean backfill.

I still can’t help but feel that in a 
way this building was one of the few 

“real” pieces of architecture in otherwise 
subur ban Southern Oregon. To be clear, 
when I say “real” I don’t mean to dis-
count the signif icant collection of 
authentic and quality designs scattered 
throughout the valley. Rather, it just 
feels like the old post office could easily 
hold its own amongst the low-rise “civic 
crowd” at the core of most U.S. cities.

For those not familiar with Medford’s 
civic core, it is arranged around a park 
block couplet. All of the major players 
face the park as if seated at a table. The 

palate cleanser, in the middle of one of 
the park blocks, is the Carnegie library, 
built in 1911. Seated at the head of the 
table is the Jackson County courthouse, 
a powerful, handsome Art Deco building 
designed by Montana architect John G. 
Link in 1932. The building was planned 
as a monumental centerpiece and 
intended to set the tone for Medford’s 
civic center banquet. The courthouse 
sports a set of monumental steps suitable 
for the auctioning of the next distressed 
property or foreclosure. All of which 
happens within the watchful glance of 
Carnegie, lurking in the shadows of oaks 
across the street facing 90 degrees to the 
courthouse steps as if leaning in with one 
ear, listening and poised to swoop down 
and capitalize on someone’s misfortune.

 Based on the tenants of the City 
Beautiful movement, Chicago-based 
planner Jacob Crane was commissioned 
in the early 1930s to lend some cohesion 
to the Beaux Arts-inspired civic center. 
A grand plan resulted that would ulti-
mately feature government buildings as 
well as hotels, churches and other build-
ings suitable to the setting. As suburban 

modernism gained traction in Southern 
Oregon in the early 1960s, the plates of 
the City Beautiful appetizer were cleared 
to make room at the table for the brutish 
concrete newcomers, the post office and 
city hall, which transformed the meal 
into a savory crucible de jour of eclectic 
architectural stew.

As a young child, I vaguely recall the 
excitement of the construction of the 
post office and, later, the jewel of a 
city hall next door, done by SOM in 
1967. Wayne Struble, AIA, who was 
city council president at the time of the 
construction, tells me that Dave Pugh, 
FAIA, head of SOM Portland, was quite 
proud of the city hall. Unfortunately, the 
city hall has gone under the knife of an 

“essential facilities” seismic makeover, 
leaving its pleasing proportions looking 
like the result of botched collagen 
implants with a couple of botox tweaks.

The post office, in particular, occupies 
a collection of meaningful memories 
in my mind. I remember being quite 
young, standing in line with my dad 
mailing a package and contemplating 
the terrazzo floors with the embedded 
brass strips. Terrazzo was kind of a 

big-city feature you didn’t see much 
of in Southern Oregon. I remember 
reluctantly registering for the draft in 
the building. And I remember quite a 
few “just-in-time” drops through the 
slot when the box at the curb wasn’t 
soon enough and a trip inside was all 
that would do – back when you still 
needed to choose between the local and 

“out-of-town” delivery slots. I remember 
the blind gentleman who operated the 
little gift and candy shop on the first 
floor, where we fifth-graders would stop 
along the way during our trips to the 
public library. This little side venture 
was, I think, where I was first exposed to 
the “gray areas” of wasting a little time 
on the job under the guise of a bigger 
agenda like going to the library to “get 
some work done.”

All that being said, I hate to see this 
building go – partially because of simple 
nostalgia and partially because I hate to 
see the notion of architecture reduced 
to a mere consumable. It used to seem 
that buildings, particularly those of the 
civic sort, were like sea turtles or giant 
redwoods, enduring, somehow wise and 

intended to be here for quite some time. 
Certainly not just to be torn down as 
soon as the winds of fashion shifted. I’m 
concerned that if we allow the lifecycle 
of a building to become too compressed, 
we take the chance that temporary 
structures become the only viable choice. 
I’m afraid that if we were to sit down 
with a potential client and start right out 
by setting them straight about how this 
building will be torn down in 45 years, 
it would be substantially more difficult 
to sell them on the value of enduring 
design solutions, much less the use of 
higher quality components. Who cares 
if a brick will last centuries?

Even scarier is that the consequences 
of design become less significant when 
design is accepted as temporary. When 
we accept temporary we permit cost to 
become the primary component of the 
building formula, and cheap products 
coupled with cheap solutions become 
the acceptable path to problem solving. 
It really doesn’t matter if the design 
doesn’t work all that well, “we’ll be 
tearing it down shortly, and who’ll be 
the wiser?”

I feel a sadness as I watch this icon take its place in the 
proverbial landfill of discarded ideas and eras, relegated to a fate 

of half lives next to the crappy little IKEA table that was such 
a “must-have” clever design at the time. I hate to think we’ve 
become impulse buyers of architecture, last minute shoved in 
our shopping cart with the National Enquirer and some mints.

Continues on page 13 ▶
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Reincarnating the American Dream
Survival in uncertain future may hinge on more compact, efficient and urban form

T he single-family detached 
house has during our national 
history become the dominant 

symbol of the American Dream. Yet 
we may be f inal ly awakening as a 
culture to discover that symbols are 
not themselves synonymous with the 
things they represent – particularly in 
suburbia, where pursuit of stable family 
life has often become a self-conscious, 
introspective struggle with pervasive 
media, rising crime, pollution, drugs, 
precocious sex, and alienation. Neither 
sprawling suburbia nor, for that matter, 
inventive multifamily enclaves will 
banish uncertainty from our lives. There 
are no fail-safe places – only more or less 
secure ones. The economic and political 
engines of change grind on, and the 
current inability of our system to satisfy 
the demand for decent housing for major 
segments of the population fosters a 
decline of national confidence and self-
esteem. This, in turn, induces cynicism, 
which may be wiser than blind adherence 
to dogma, but neither serves as well as 
keeping cautious faith with reasonable 
expectations.

Thus, we can no longer afford to 
confuse the form of the American Dream 

– the single, detached, family dwelling, 
front and rear yards, two-car garage 
with its substance, the fundamental 
need for an affordable habitation capable 
of providing for the basic, emotionally 
charged qualities such as security, privacy, 
identity, status and community.

It is past time to consider a reasonable 
transmutation of the American Dream, 
immensely preferable to its cynical 
abandonment as an outworn ideal, by 
paying attention to its composition, and 
letting form follow substance according 
to not only economic realities, but also 
crucial social values. A careless headlong 
rush to provide banal little housing units 
at incredible densities would risk curing 
the illness at the demise of the patient. 
Yet provide higher densities via more 
urban complexes we must.

A Positive Choice
Let’s begin by being careful not to 
passively accept higher density urban 
living as an unfortunate but necessary, 
second-best alternative to single-family 
suburbia. Higher density options can 
represent a positive series of choices rather 
than adaptation to lowered expec  tations. 
This point needs emphasis because there 
is reason to suspect that those of us 
who make the primary deci sions about 
housing product – developers, architects, 

By Gary R. Collins, AIA

public agencies, and lenders – believe 
more urban lifestyles may be okay for 
others, a de-personalized market seg-
ment, but are hardly suitable to our own 
needs and prerogatives as a class. If true, 
such attitudes may induce a predatory 
re sponse to business survival in a post-
cataclysmic market, with minimal 
attention to issues beyond affordability, 
and the sales “window” itself. Today, 
the primary buyers for high-density, 
multifamily product represent a variety of 
alternative, non-nuclear family lifestyles. 
They are making buying choices not based 
solely on price, but upon their perspective 
of symbols and circumstances which 
fit their personal self-image and the 
lifestyles they seek to cultivate. Sell 
them the sizzle, certainly, but deliver 
substance, for they are also devotees of 
the American Dream. Whatever adjust-
ments they may make in their lives, their 
parameters for the good life will still 
include conditions that yield a signifi cant 
measure of control over their domestic 
environment (i.e., security, privacy, and 
identity). They will expect these to be 
coupled with convenient access to the 
largesse offered by the city – a wide 
sampling of entertainment, employ ment 
and commercial venues, available either 
via public transit or on foot.

Obviously, high-density neighbor-
hoods cannot be expressed simply as 
compressed suburbia. Let’s consider 
one dichotomy of neighborhood, that of 
privacy vs. community.

Is the single-family house on its own 
little parcel the most adaptable? Not 
necessarily. As part of a continuum with 
community at one pole, and privacy at 
the other, the issue remains complex, 
varying by degrees with wealth, ethnicity 
and lifestyle, none of which are uniformly 
expressed in design of the single-family 
residence. Some tract and house plans 
are decent, others much less so; few are 
excellent. Still, underscore privacy as a 
necessary condition to be addressed within 
the design environment. We all want the 
option of assessing the degree of intimacy 
we may wish to cultivate with a neighbor 
before we become involuntarily aware 
of their toilet habits, sex lives, or taste in 
music – either through poorly designed 
party walls, or across dinky setbacks 
separating bedroom and bath windows, 
not least because we are reminded that 
sound travels, embarrassingly, both 
ways. This bears not only on the tech-
nical qualities of the physical barrier 
itself, but on room relationships, win-
dow locations, and so on. As density 
increases, all issues, physical and social, 
are intensified as spaces are condensed and 
their boundaries constricted, requiring a 
geometric expansion of design sensitivity.

Architects and developers 
as co-professionals
The financial and legal aspects of putting 
a project together are complex enough 
to demand full-time attention, and any 
architect who doesn’t respect his or her 
client’s specialized skills and budgetary 
concerns in this area should be doing 
business elsewhere. The speculative 
builder needs to believe he can stack 
the deck in his favor before he can 
confidently stack units. The client 
may also have well-validated insights 
regarding a product’s market niche 
which must be carefully integrated into 
the mix of design variables. Beyond 
these issues, however, the architect 
should remain supreme as regards the 
functional and aesthetic outcome. With 
respect to taste, merchant builders 
should be as circumspect about their 
own as the architect is about designing 
according to wel l-established and 
enduring principles more fundamental 
than idiosyncratic preferences. Design 
judgment should not devolve upon either 
the client or architect’s taste, but should 
focus on serving the building users and 
improving the character of the project’s 
community coincident with responding 
to the market.

Architects also need to be better 
businesspeople to be better architects – 
short of tossing the baby out with the 
bath water to rely on little more than 
the profit motive. For the most part, 
architects and real estate developers 
don’t read the same texts and periodicals; 
they certainly don’t share the same 
training. That difference of perspective 
is unavoidable and even desirable. 
Hopefully, there are as few developers 
who care nothing about the long-term 
sustainability of the urban environment 
they are helping create as there are 
architects who claim to know all the 
answers to holistic design. Neither 
builder nor architect should suffer hell-
fire for honest failures, but their attention 
should always include dedication to 
longer range cultural, environmental 

It might be time for this building to 
go, and I’m sure the justification can 
be made. The silver-tongued Johnnie 
Cochran convinced 12 people that O.J. 
didn’t do it, right? It’s easy to imagine a 
well-dressed architect making the case 
in front of a municipal council, with the 
seats of the gallery sparsely filled with 
mildly interested civic regulars: “If the 
program doesn’t fit, demolish it...”.

I feel sadness as I watch this icon 
take its place in the proverbial landfill 
of discarded ideas and eras, relegated 
to a fate of half lives next to the crappy 
little IKEA table that was such a “must-
have” clever design at the time. I hate 
to think we’ve become impulse buyers 
of architecture, last minute shoved in 
our shopping cart with the National 
Enquirer and some mints. ■

and economic issues than their own 
profits – or their own egos.

At t h is  h istor ic  moment ,  h igh-
density urban projects appeal mainly to 
alternative lifestyle buyers looking for a 
stimulating image, a total environment 
in which not only to live, but to flourish, 
and to proudly identify with rather 
than a “safe” investment to be turned 
over to the next runner in a speculative 
relay that has evaporated of its own 
heat. The increasing co-professionalism 
of architects and builders will become 
critical as we begin to design high-
density product capable of embracing the 
values and necessities of child-rearing 
family life. Future designs will inform 
and be informed by emergent urban 
design trends, reinforced by public 
agencies to make cities fully livable, yet 
architects and builders will make the 
major design decisions affecting the 
response of buildings to their urban 
context. Future higher-density designs 
for secure family living may generate 
unfamiliar prototypes, but if we pursue 
the core values – the organic substance 

– of domesticity, their successful forms 
will soon enough become common and 
desirable symbols of the good life.

Our culture has never enthusiastically 
supported the notion that ends justify 
means, and if the evolving American 
consciousness includes environmentally 
and socially sustainable infrastructure, 
concern for urban form and higher 
density lifestyles, then design solutions 
will either respond to the fundamentals 
of livable habitat or fail miserably, with 
potentially disastrous environmental 
results. Good builders, designers and 
planners don’t really create revolutions; 
they only faci l itate and guide the 
energies that drive them, helping to 
minimize transitional carnage. It is 
entirely possible that a major sub-theme 
of our cultural and economic survival 
in the uncertain future will be our 
success at reincarnating the American 
Dream into a more compact, efficient 
and thoroughly urban form. ■

sOuthern OregOn PresIdent’s MessAge, from page 12

This article is adapted from a version 
written for the Orange County Architect 
in 1982. The author states that it is more 
relevant than ever today.
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Will Dixon, AIA

“I hope you’re not in this 
for the money.” These were 
the f irst words uttered by my 

professor during my first day of class in 
architecture school. At that moment, I 
must admit that I was a little taken aback.

“Wait, I thought architects were up 
there in pay with doctors and lawyers 
and such. No?” I now know firsthand 
what Professor Berger meant – if you’re 
hoping to get rich, you might want to 
consider a different profession.

To be a successful architect (and not 
to mention a happy one!), you have to 
be in it for the right reasons; it’s about 
creativity and following your passion, 
long hours and finding reward as you 
provide service to others. Twenty-two 
years later, it turns out there’s actually 
a good living to be had out here in the 

“real world,” but I think for me and 
many of my colleagues it has had more 
to do with hard work, persistence and 
determination than with natural talent. 

The more we volunteer skills and expertise, the more projects come in the door

Ever since the crash of ’08, it’s also 
been about getting out of the office and 
shaking the bushes, being proactive and 
getting our names out there.

‘The Architect is In’
Architects are perceived as being 
problem-solvers, but at our best we are 
problem-seekers as well. How can we 
provide a client with a well-designed 
solution if we don’t first fully understand 
what it is we’re trying to solve? When the 
downturn hit my small office, many of 
my projects were put “on hold” overnight 
and I was left to wonder what to do next. 
That’s when I heard about Architecture 
5¢, an unusual method for drumming up 
work. It showed architects like me a way 
to be adaptable and get out of the office 
to engage with everyday folks within our 
communities – a way to seek projects 
and not expect them to just walk in the 
door anymore. Note: if you haven’t yet 
heard, Architecture 5¢ was started by 
Seattle designer John Morefield at the 
Ballard Farmer’s Market, inspired by 
Lucy’s “The Doctor is In” booth from 
the Peanuts cartoon – only now it’s “The 
Architect is In!” John freely offers his 
idea to anyone within our architecture 
community at large, especially to those 
who are looking to embark on their own.

Going on four years now, I’ve been 
setting up my Lucy booth at a variety 
of local venues: the Eugene Saturday 

Market, the Lane County Home Shows, 
the Eugene Celebration and the Picc-A-
Dilly Flea Market. When asked what I’m 
selling, like John I answer, “I’m selling 
architecture!” I share my booth with 
others, offering it to anyone within my 
local AIA chapter who needs it, especially 
now that my office is busy again. During 
the annual Eugene Celebration in the 
fall, when AIA Southwestern Oregon 
hosts the People’s Choice Awards, there’s 
a rotating shift of local architects taking 
turns behind the booth, engaging the 
public in dialogue about architecture. 
Not only did these fellow AIA members 
express how much fun it was to do so, 
they also helped to take some of the 
perceived stuffiness out of our profession 
by bringing architecture to the people. 

Preservation field school to take place 
at Whidbey Island, Deception Pass parks
University of Oregon school to honor anniversaries 
of Civilian Conservation Corps, Washington State Parks

T he 2013 Pacific Northwest Preservation Field School 
will mark the 80th anniversary of the Civilian Conservation Corps 
and the 100th anniversary of Washington State Parks by undertaking 

restoration projects that include a CCC structure at Deception Pass State 
Park in Washington. The five one-week sessions will take place in August 
and September and also include work at Ebey’s Landing National Historical 
Reserve on Whidbey Island.

Topics for this year’s field school, offered by the University of Oregon 
Historic Preservation Program, include cultural landscapes, cultural 
resources management, advanced preservation technology and vernacular farmstead preservation. The work will include 
window rehabilitation, roof replacement, barn door rehabilitation and siding repair.

The Comstock Barn at Ebey’s Landing will serve as the location for three field school sessions. Constructed in 1939 to 
hold sheep, the barn later stored squash. It needs renovation to continue as a monument to the area’s agricultural history.

Two field school sessions will take place at Campstove Shelter at Deception Pass State Park. Campstove Shelter is 
among three stove shelters at Cranberry Lake and North Beach constructed during the 1930s by the CCC. Restoration of 
Campstove Shelter will involve the use of existing components from the original shelter wherever possible, and creating 
replacement elements where needed.

Field school instruction includes evening lectures that are open to the public. Instructors include members from 
preservation crews at Channel Islands and North Cascades national parks, the Washington Barn Alliance, the Washington 
State Historic Preservation Office, and experts in hands-on skills and theory ranging from metals to timber and masonry.

Field School participants can earn two graduate or undergraduate credits from the University of Oregon for each 
repeatable one-week session. The field school is also able to provide as many as 15 continuing education credits for architects.

One Director’s Scholarship is available to those who need financial assistance. ■

Comstock Barn at Ebey’s Landing
Photo courtesy of the University of Oregon

It appears that perhaps the “new normal” 
is not to be normal.

My professor from years ago was 
right – because architecture is a service-
oriented profession, we’re not in this for 
the money so much as to help others. 
Life works in wondrous ways, though, 
and my office has been experiencing a 
strange phenomenon during the last few 
years: The more we volunteer our skills 
and expertise within our community 
(in other words, the more we give away), 
the more projects come in the door. 
I don’t have much of an understanding 
about how or why this is happening (and 
I’m not about to question it), but I think 
it might just have something to do with 
getting out of the office.

Here’s to a wonderful summer! ■

Aaron Buckman, 

Will Dixon, 

Travis Sheridan 

and Yingying Liu

Photo courtesy  
of Will Dixon
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Architecture professor ready to help 
produce green facades with FIT

a rchitecture Professor 
Ihab Elzeyadi lit up brightly as 
he detailed his new University of 

Oregon building envelopes laboratory 
during its recent “soft opening.” His 
lab is, quite literally, Onyx Bridge, a 
building that opened in 1961.

Outside sections of the second and 
third floors, which rise above a walk 
and driveway combination for access 
from Eugene’s Franklin Boulevard, are 
home to the new Facade Integrated 
Technologies (FIT) Testing Facility. 
A floor above features a prototype of 
a solar-awnings system, which was 
designed to act as a lab-in-the-mall 
model by transforming the entire 
building into a full-scale laboratory.

Attached to the building’s south-
facing facade is an “envelope” that 
extends some three feet beyond the 
windows and is wired with sensors that 
measure light intensity, solar radiation, 
temperatures, wind speed, acoustics, 
shading effects and more – all part of an 
effort to study both the performance of 
buildings, especially exterior envelopes 
meant to harvest natural light and 
energies, and how building design and 
systems affect occupants.

W hen new facade technolog ies 
or prototypes are mounted to the 
envelope, the FIT facility can monitor 
and test the effectiveness, including 
energy saved, produced and consumed. 
These new technologies might include 
glazing/fenestration materials and 
chemical coatings, insulation, green 
wall panels, spectrally selective beams, 
facade integrated photovoltaic systems, 
dynamic-shading strategies and any 
other integrated devices. FIT can test 
sections as small as 2-by-2 feet.

FIT also is to be an integral part of 
the High Performance Environments 
Lab (HiPE) that Elzeyadi founded 
in 2008. The HiPE Lab is a signature 
re se a rch  fac i l i t y  of  t he  Oregon 
Bui lt Environment & Susta inable 
Technologies Center (Oregon BEST), 
which helped fund construction of 
the FIT facility and connects industry 
players and entrepreneurs to the 
new research facility. It also is part 
of the UO-based Support Network 
for Research and Innovation in Solar 
Energy (SuNRISE).

“Oregon BEST is pleased to have 
helped create this world-class research 
facility at the UO that is available for 
use by industry,” said David Kenney, 
president and executive director of 
Oregon BEST. “This is yet another 
example of how Oregon’s universities 
and businesses are working together to 
advance our state’s leadership position in 
cleantech innovation for the sustainable 
built environment.”

To outside entities – among them 
bui lding materia l companies, the 
fenest rat ion industr y,  a rchitec ts , 
building designers and solar technology 
companies – FIT also is a fee-for-service 
facility that can help innovators test 
their ideas to see what might work in the 
real world while using FIT expertise to 
develop them further.

By Jim Barlow

“This new facility is one of a kind in 
the nation, maybe the world,” Elzeyadi 
told a gathering of guests, includ ing 
Kenney and Johanna Brickman, pro-
gram manager for the Oregon BEST 
Sustainable Built Environment Program. 
Elzeyadi is an Oregon BEST researcher 
in addition to his UO appointment in the 
School of Architecture and Allied Arts.

“We are now at the stage of getting the 
word out to attract commercialization 
partners or people who want to test 
how their technologies are performing,” 
Elzeyadi said. “We are offering our 
expertise to help in the design of new 
facades.”

FIT is timely as society moves to create 
carbon-neutral environments that can 
curb the use of fossil fuels and turn 
buildings into green power plants. By 
integrating high-performance exterior 
technologies into commercial buildings, 
designers can work to reduce energy 
loads, generate clean energy from new 
products, and redirect energy harvested 
from daylight, water, heat and wind into 
spaces throughout buildings.

 Ihab Elzeyadi
Photo courtesy of the University of Oregon

Elzeyadi and a team of student 
researchers told visitors that construc-
tion of the building’s experimental facade 
structure was completed last fall, and that 
data from the sensors have been collected 
for six months. There are more than 220 
sensors strategically peppered across 
two stories and divided across 10 bays, 
or sections, each measuring 8-by-8 feet.

After initial calibration, the web-
connected database includes some three 
months of usable data. The information 
collected not only helps analyze the 
efficiency of green products incorpor-
ated into the sides of buildings, it also 
will be used to help develop software 
programs to aid building designers and 
contractors when they integrate new 
technologies into their buildings.

Each bay, Elzeyadi noted, is named 
after a famous architect known for 
innovation in facade designs.

By fall, Elzeyadi said, his group hopes 
to have sufficient data to draw report-
able conclusions that could be presented 
at a larger and more formal ribbon-
cutting ceremony for FIT.

FIT was made possible by approx-
imately $300,000 in funds, including 
an initial investment of $273,000 from 
Oregon BEST.

“We have been inf luenced and very 
inspired by Oregon BEST in the way 
you can collaborate, generate ideas and 
make up applications of these ideas, and 
then shape them and commercialize 
them into products and start-ups,” 
Elzeyadi said. ■
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Firm News
Good Sam Design Collaborative 
accepts Vista Award
Portland’s Good Sam Design Collaborative, a joint venture of GBJ Architecture 
and Clark/Kjos Architects, recently accepted the prestigious 2013 American Society 
of Healthcare Engineers (ASHE) Vista Award for the MultiCare Good Samaritan 
Hospital Dally Tower in Puyallup, Wash.

The Vista Award is given to just one new construction health care project per year 
in the United States. It recognizes team members (owner, design and construction 
team) who worked together to overcome challenges and achieve exceptional results – 
from pre-planning to implementation. The award, established in 1993, was presented 
at the 2013 International Summit and Exhibition for Health Facility Planning, 
Design and Construction in San Francisco.

Other key team members of the 350,000-square-foot project included ABKJ, 
structural and civil engineers; CDi Engineers, mechanical engineers; Sparling 
Engineers, electrical; and general contractor Skanska USA.

Good Samaritan Hospital President Glenn Kasman said collaboration and inte-
grated expertise led to design solutions that enhanced healing, comfort, efficiencies 
and safety. “Inpatient admissions have increased by more than 12 percent in the 
current year compared with the prior one, with the tower being a primary impetus.”

 GBJ Architecture also earned an ASHE Vista Award in 2005 for the Providence 
St. Peter Hospital Campus Renewal Project in Olympia. ■

Yrazabal named as principal
SRG Partnership has promoted Jeff Yrazabal, AIA, to principal. Yrazabal joined SRG 
in 2005 and has worked on a diversity of projects, including the Washington State 
University Veterinary Biomedical Research Building, Spokane Falls Community 
College Science Building, University of Oregon Integrative Sciences Complex Phase 1, 
Oregon State University Large Animal Hospital Addition, Willamette University 
Oregon Civic Justice Center, and currently the Hillsboro Ballpark.

An active community leader, Yrazabal serves as AIA Portland president and as 
the Young Architect Regional Director of the AIA Northwest & Pacific Region. His 
work for both SRG and the broader community focuses on excellence in design, 
positive change and fostering strategic partnerships that will serve the built and 
natural environment for years to come.

“Jeff represents our profession’s new generation of leadership, embodying 
innovation, ingenuity, curiosity and craft. His deep compassion and dedication 
will take architecture and our community to the next level in our rapidly changing, 
ever-evolving world,” said SRG Principal Jon Schleuning, FAIA. ■

MulvannyG2 Architecture 
promotes seven in Portland
MulvannyG2 Architecture has promoted seven associates in the firm’s Portland office.

Katie Johnson, senior project administrator, has more than 12 years of experience. 
She supports MulvannyG2 principals and project managers with tasks related to 
planning, coordinating, and preparing project contracts, invoices, budgets, and 
reports for multiple clients.

Matthew McClellan is a project manager for Kroger and Fred Meyer store remodel 
projects throughout the Northwest and Southwest.

Kelli Stewart is responsible for completing construction documents for 
MulvannyG2’s Target account. She also leads the Portland office’s design and 
sustainability team.

Michael Parshall is responsible for project design, coordination and construction 
on various accounts. He is a founding member of the firm’s “RAD” team, which is 
responsible for design, innovation and research projects.

Philip Pittsenbarger is responsible for producing and coordinating construction 
documents for the Kroger account.

Christophers Rymal is responsible for producing construction documents, 
assisting in construction administration and coordinating with consultants in 
meeting project schedules.

Eric Bolken is a project manager for numerous Target Canada conversion projects, 
as well as for the overall Target program. ■

Beattie elevated to CIDA president
CIDA Architects & Engineers has promoted senior principal Jennifer Beattie to 
president. CIDA’s current president and founder, David Welsh, will maintain an 
active role as senior principal with the company.

Beattie joined the CIDA team more than 15 years ago and has been instrumental 
in its growth and development. A licensed architect in Oregon, Washington and 
Hawaii, she was named principal in 2007. Over the past two years she has managed 
CIDA’s direction and client services. The transition coincides with CIDA’s 22nd 
anniversary.

Throughout her tenure, Beattie has overseen industrial, commercial, and non-
profit projects. She is active in many professional organizations and, as an advocate 
for community service, volunteers her time at a variety of non-profit organizations. ■

Pugh appointed as GBJ Architecture 
president; Ritter becomes design director
GBJ Architecture has appointed David A. Pugh Jr., AIA, a longtime GBJ principal, 
to president. Herb Giffin, AIA, the firm’s outgoing president and one of three original 
founders, will remain an active principal. Kimberly Ritter, a firm associate, has been 
promoted to director of design.

Pugh joined GBJ in 1999 and was named a principal in 2003. With more than three 
decades of architectural and project management experience, Pugh will continue to 
manage key health care client accounts as well as increase his involvement in firm-
wide operations and business development. Pugh is a second-generation architect, 
born and raised in Portland. He graduated from Washington State University 
with a bachelor’s degree in architecture, and is licensed in Oregon, Idaho, Nevada 
and Hawaii.

Giffin founded GBJ in 1985 with Max Bolte and Igo Jurgens. Giffin plans to 
continue business development as well as increase his focus on hospital campus 
planning, medical facility planning and site development. His work turning complex 
and often competing issues into successful solutions has helped the firm garner 
numerous national design industry awards along with national print media coverage.

Giffin also earned his bachelor’s degree in architecture from WSU. He is licensed 
in Oregon and Washington. An expert in medical planning, Giffin is one of a few 
Northwest architects inducted into the American College of Healthcare Architects 
(ACHA). He also served as chairman for the Northwest Architecture for Health 
Panel, and served on the board for several years.

Ritter has more than 25 years of experience, the past 14 focused on health care 
design. Since joining GBJ in 2001, she has worked on most of the firm’s national 
award-winning projects in key leadership roles. She brings a holistic approach to her 
new role, firmly rooted in understanding building materials and systems, and the 
unique requirement of health care environments. She will continue to collaborate 
with the firm’s studio of talented health care designers on thoughtful solutions that 
transform patient and staff experience. An alumnus of the University of Oregon, 
Ritter is a board member of the Architecture for Health Panel. ■

SERA adds Roberts as senior 
project designer, Richardson 
as marketing director
Portland’s SERA Architects has hired Jeff Roberts, AIA, as senior project designer 
and Kip Richardson as marketing director.

Roberts brings significant expertise designing civic and cultural projects, as well 
as leadership in sustainable design. His portfolio includes the Desert Living Center 
at the Springs Preserve, one of the nation’s largest straw bale and rammed earth 
buildings. Prior to moving to Portland, Roberts was a principal at Lucchesi Galati/
LGA and served as 2012 AIA Las Vegas Chapter president as well as an adjunct 
professor at the University of Nevada Las Vegas. He is an advisory board member 
to the AIA + 2030 Professional Series with a personal focus on enhancing water 
conservation strategies.

Richardson has more than two decades of marketing and business experience in 
Portland’s design industry. He will work with SERA’s senior leaders to spearhead 
development and execution of marketing and business development strategy. ■

Annual Canstruction competition 
nets 45,000 pounds of food
This year the Portland Canstruction competition brought together 21 local 
architecture, construction and engineering firms to build nine structures that were 
displayed in Pioneer Place. The structures were made of 45,000 pounds of food, 
which was donated to the Oregon Food Bank when they were deconstructed. When 
combined with money raised from the event, Canstruction raised enough to feed 
approximately 100,000 people.

This year’s jury members were: Matt Kuerbis, executive chef, Le Cordon Bleu 
College of Culinary Arts; Ed Quesenberry, principal at Equilibrium Engineers; 
Katherine Miller, The Oregonian’s FoodDay editor; Stefanie Becker, AIA Portland 
past-president and associate vice president at HDR Inc.; Susannah Morgan, CEO of 
Oregon Food Bank; Craig Briscoe, director of Integrated Design at Glumac; and 
Tyler Nishitani, associate at THA Architecture Inc.

This year’s winners were:
Juror’s Favorite “Game over Hunger” by BergerABAM and Holland Partner Group.
Structural Ingenuity “One Fish, Two Fish, Help Us Fill a Dish” 
by Catena Consulting Engineers, New Seasons Market, and R&H Construction.
Best Meal “How Does Your Garden Grow?” by Degenkolb Engineers, 
Emerick Construction, and Oh planning + design, Architecture.
Best Use of Labels “Twinkie the Kid” by Dull Olson Weekes – IBI Group 
Architects, Mayer/Reed, and MulvannyG2 Architecture.
Honorable Mention “Go Buy Food” by Group Mackenzie and Hoffman 
Construction Company.
People’s Choice “Game Over Hunger” by BergerABAM and Holland Partner Group.
Most Meals The team with the most meals donated to Oregon Food Bank 
through the competition by May 20 receives the Most Meals Award. The winner 
was not yet known at press time. ■
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WIllIAM hAWkIns, from front cover

continues to seek support from preser-
vationists and architectural constituents 
to integrate that important collection 
into the Old Town urban context.”

In a recent interview, Hawkins rec-
alled meeting and becoming friends 
with McMath after jumping in to help 
research buildings for A Century of 
Portland Architecture, a book McMath 
helped author.

That effort introduced Hawkins to 
what he called Old Town’s “remarkably 
beautiful” and historically significant 
cast-iron fronts. Hawkins continues 
today to advocate for the fronts to be 
reinstalled from Skidmore Fountain to 
Southwest Oak Street.

Hawkins said McMath had a huge 
impact on him, saying he stepped in 
at pivotal time in the 1960s and ‘70s to 
save elements of Portland’s architectural 
heritage. “My preference,” Hawkins 
said, “is we take particular care of those 
things that are real achievements of 
the past and make the city richer by 
having those examples of excellence 
remain.”

Hawkins has practiced architecture 
i n  Por t la nd for  nea rly  50  yea rs , 
working from 1964–1994 with Allen, 
Mc M a t h  &  H aw k i n s  a n d  s i nc e 
1994 in private practice. Hawkins’ work 
has focused on preservation and docu-
mentation of historic buildings and 

landscapes in Portland. He is author of 
The Grand Era of Cast-Iron Architec-
ture in Portland and Classic Houses 
of Portland, Oregon, 1850–1950, both 
of which highlight his knowledge of 
Pacific Northwest architectural history. 
His new book about the history of 
Portland’s parks is under way and, he 
hopes, will be published in the fall.

The planned rehabilitation of the 1845 
Ermatinger House in Oregon City has 
been a focus of his recent work, a project 
for which he served as a consultant 
to Architectural Resources Group. As 
the Historic Preservation League of 
Oregon noted, the house is integral to 
Portland’s history, serving as the place 

where the famous coin toss occurred 
between Francis Pettygrove and Asa 
Lovejoy. Hawkins also is involved in the 
effort to move and save the 1880 Morris 
Marks House in downtown Portland.

Hawkins’ extensive record of civic 
involvement includes his advocacy 
for the revitalization of Portland’s 
Skidmore/Old Town National Historic 
Landmark district and participation 
in organizations such as the Portland 
Historic Landmarks Commission, the 
State Advisory Committee for Historic 
Preservation, the Portland Parks Board 
and the Bosco-Milligan Foundation. He 
holds a degree from the Yale University 
Graduate School of Architecture. ■

Pioneer Courthouse 1869

New Market South Wing 1871

Kamm House 1871

The Old Church 1882 West Block 1883

Waldo Block 1886

Marshall House 1886

Grant House Officers Row 1849

Astoria Column 1926 Town Club 1931

William (Bill) J. Hawkins III’s commitment to historic preservation has spanned a range of projects, including those pictured here.
The UO’s Kingston Heath said Hawkins’ work with George McMath “set high standards among the architectural 
profession for serious documentation, preservation, restoration and adaptive reuse of heritage resources ….” Photos courtesy of the University of Oregon






